


throughout the state,� says Stacy Armstrong, 
MoDOT�s statewide Adopt-A-Highway 
coordinator and No MOre Trash! campaign 
coordinator. �We have more than 3,500 
Adopt-A-Highway groups whose efforts are 
worth another $1.5 million, and several incar-
cerated personnel crews that clean up litter, 
but we still barely make a dent in the prob-
lem. We would much rather use that money 
on roadside beautiÞ cation and other projects.�

The campaign initially will target 16-to-24-
year-olds, the age group research shows is 
most likely to litter, through a television 
spots, web site and video contest. Posters, 
banners, hand stamps, signs and displays 
also are getting the message across.

The 30-second television spots began run-
ning April 30 on Comedy Central, MTV, 
BET and other cable networks that attract 
younger viewers. Target markets include 
St. Louis, Kansas City, Columbia, Jefferson 
City, SpringÞ eld and Cape Girardeau. The 
TV spots also are available on a new interac-
tive web site, www.nomoretrash.org, which 
informs visitors about statewide efforts to 
Þ ght litter and how to get involved.

The No MOre Trash! video contest is an 
opportunity for anyone age 16-24 to submit 
his or her own 30-second anti-littering 
video and compete for cash prizes. Win-
ning entries will be used to help promote 
the campaign. The contest will continue 
through September. 

Dare to Dream

�What we want to do is plant a dream,� says 
Lorna Domke, MDC�s outreach chief and 
No MOre Trash! campaign coordinator. 

�Picture yourself living in a Missouri that�s 
fresh, clean and full of life. No broken glass 
to hurt you, no piles of food wrappers, no 
discarded tires, no cigarette butts. Just you 
and a clean sidewalk, green lawn or clear 
stretch of stream.�

Domke says MDC Stream Teams, which 
adopt sections of the state�s streams and 
lakes, picked up more than 420 tons of trash 
last year, an increase of 30 percent over the 
amount collected in 2000.

Enforcement of the Missouri litter law is 
another key to curb Missouri littering. 
Anyone caught littering in Missouri can 
receive a Þ ne of up to $1,000 and/or a year 
in jail.

MoDOT and MDC jointly provided $80,000 
to fund the No MOre Trash! campaign. 
MoDOT�s portion comes from federal 
enhancement monies that cannot be used for 
construction. MDC is contributing $30,000. 
The agencies hope to raise additional funds 
to expand the effort.   

A Dedicated Board

The No MOre Trash! program receives strong 
support from the Missouri Anti-litter Advi-
sory Board established by Gov. Holden and 
First Lady Lori Hauser Holden. The board is 
composed of government, business and non-
proÞ t organizations that will help carry litter-
free messages to the rest of the state. 

Advisory board member Valerie McEuen, 
fourth-grade teacher at Bourbon Elementary 
School and Adopt-A-Highway volunteer, 
contacted MDC last fall when she saw an 
editorial in the Missouri Conservationist 
about the new statewide anti-litter campaign. 

�I wanted to help in whatever way possible,� 
she says. �It sickens me to see all the Þ lth out 
there contaminating our beautiful state, and 
I wanted to make a difference in the future.� 

So she got her students involved in several 
projects that emphasize their personal 
responsibility to reduce, reuse and recycle.

�I want to educate them on what they can do, 
so that they in turn can educate their family 
and friends,� McEuen says. �I�m hoping that 
others will spread the word about No MOre 
Trash! and that we can all look forward to 
living in a cleaner state.�

Continued on page 25

Production of the NoMOre Trash! television commercials took place in various Kansas 
City locations. They run on cable TV and feature young people reminding viewers 
that littering is a serious issue.
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the car, which Darin drove in the 1962 

movie, “Too Late Blues,” and donated to the 

museum in 1970.

Moving into the Future

Now operated by the St. Louis County 

Department of Parks and Recreation, the 

Museum of Transportation is planning for 

the future. Capital and project funding for 

the museum comes largely from public 

and corporate donations. Working with the 

Transport Museum Association, the parks 

department is hoping to generate enough 

money to improve several features.

“Hopefully, improvements will include 

things like a restaurant, a new gift shop, a 

couple of galleries, and restrooms,” 

Butterworth says, stressing the last item. 

“Right now, it’s either the Porta Potty or a 

hike back to the visitors’ center.”

In the end, these displays are more than 

restored exhibits of cars and trains. They 

are captured moments of history. Their 

design and construction refl ect the values 

and needs of generations long past. They 

are not merely machines, but lessons about 

where we’re from and how we got here. 

May their journeys never end. .
Matt Hiebert is senior writer for Pathways 

and an outreach specialist at MoDOT 

General Headquarters.
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